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Rule: Capture their attention.
B Learners deal with an enormous number of sensory inputs on any given day.
H Helping them focus attention is a critical first step when engaging students.

Rule: Convince them to care.

B Getting their attention is only the first step.

B Be sure you have something to keep your learners’ interests piqued.
You want them to stay for a while!

Rule: Motivate them to change.

B Learning can be defined as a sustained change in capacity that persists
over time.

m Consider what it will take to compel students to do things differently.

Rule: Give them choices.
B Learners want to engage with ideas, information, and each other on terms
they define for themselves.

Rule: Connect them with community.

B People learn from watching, showing, and sharing with people who
care as much as they do.

B Social learning is alive and well!

Rule: Induce them to participate.
m Participation gives learners a sense of feeling personally engaged.

Rule: Enable opportunities to contribute.
B Engage learners in the active negotiation of new knowledge.
B That new learning will be more relevant to each and every contributor.

Rule: Make learning an experience to remember.
B The more memorable a learning experience, the greater likelihood students
will remember what they’ve learned.

Insight: Consider that maybe it’s not about putting the learner

at the center.

W It’s more about giving learners the skills to decide where to engage.

B In today’s socially networked world, it’s important to help students feel
connected to the community.

B Relationships that operate in a networked manner may inspire lifelong
learning.

Insight: Always remember, learning is personal.

m Despite the many psychological theories and principles proposed to explain
what is going on inside our heads, learning continues to be unique to each
individual.

B No one of us can ever really “do” learning to someone else, at least not
without permission or willingness to be persuaded. CT



